
Healtion (Agreen Capital) is established: the leading healthy food group 

Growth, innovation and sustainability to drive the evolution of conscious nutrition 

The Group, which brings together the iconic brands that have shaped the history of healthy food 
in Italy announces its strategic plan to 2030. 

Target: €300 million through organic growth, M&A and international expansion 

 

Calenzano, April 7, 2026. Healtion is established, the Group that brings together under one umbrella 
an integrated production and distribution supply chain with six iconic Italian healthy food brands: 
Probios, Baule Volante, La Finestra sul Cielo, ViviBio, Fior di Loto and Zer%. 

Following the entry of Agreen Capital in 2023, Healtion—having achieved revenues of €120 million in 
2025—has completed four acquisitions with successful integration, expanding its distribution 
channels, strengthening its industrial footprint and accelerating the organic development of its 
brands.  

The Group’s strategy is based on three pillars—Nutrition, Well-being and Sustainability—and aims 
to contribute to the spread of a culture of conscious nutrition, where food becomes a driver of well-
being for people and the planet.  

The Group employs around 100 people and operates with 3 operational sites, 2 production sites and 2 
logistics hubs, managing ambient, fresh and frozen products in an integrated way.  

The industrial plan (2026–2030) targets revenues of €300 million through three key drivers: organic 
growth supported by continuous R&D investments generating over 60 new products launched each 
year, new acquisitions to strengthen the supply chain and commercial presence, and international 
acceleration, with strong development of export markets.  

“In just a few years we have developed a leading market player by bringing together excellence in the 
healthy food sector. The objective of our plan is to become the European reference hub, reaching €300 
million in revenues. Our growth is based on three pillars: continuous research and innovation, focus on 
our brands and market trends, and a consistent M&A strategy aligned with our industrial plan,” 
said Andrea Rossi, Chairman of Healtion and Managing Partner of Agreen Capital.  

Healtion is already present in 47 countries and is increasingly focused on international markets, 
particularly Europe and the DACH region (Germany, Austria and Switzerland), with the aim of 
strengthening its positioning as an ambassador of Italian healthy food worldwide.  

According to Market Data Forecast, the European healthy food market will exceed $234 billion in 2025 
and is expected to grow to $490 billion by 2033, with a CAGR of around 10%. The free-from segment—
Healtion’s core business—is growing even faster, with a CAGR above 11% annually through 2031.  

“With Healtion we aim to clarify our identity: we are an industrial Group fully focused on healthy food 
and on nutrition as a driver of well-being for people and the planet. Today we enter a new phase of our 
journey: consolidating our leadership in Italy and accelerating international development, with the 
ambition of becoming one of the leading European players in healthy food” 
added Renato Calabrese, CEO of Healtion.  

The leading healthy food group in Italy leverages industrial expertise, innovation, research, and a multi-
channel distribution network to drive the European healthy nutrition market. 



Healtion stands out in the market for its broad healthy offering, including free-from products—many 
reimbursable by the Italian National Health Service—clean label recipes, plant-based solutions and 
functional “rich-in” innovations, designed to meet the needs of increasingly conscious consumers.  

Its multi-channel approach is a key strength, with distribution spanning large-scale retail, specialised 
channels, Ho.Re.Ca. and online.  

In 2025, Healtion obtained B Corp certification, an international recognition confirming its ability to 
generate economic, social and environmental value. The Group had previously obtained UNI/PdR 125 
Gender Equality Certification.  

 

Innovation and integrated supply chain at the core of the strategy 

Innovation is the driving force behind Healtion’s growth and the principle that guides every stage of 
industrial development, from scientific research to product formulation. The Group aims to invest at 
least 3% of its revenues in Research & Development, with an average of 60 new products launched 
each year, leveraging internal expertise and collaborations with qualified partners to anticipate and 
respond to emerging trends in nutrition and well-being. Through a dedicated process and 
methodology, Healtion develops distinctive recipes, unique on the market and always focused on 
ensuring nutritional balance and taste, including in the case of free-from and rich-in products, in order 
to fully meet the needs of an increasingly health-conscious, quality-driven and sustainability-oriented 
consumer. 

Healtion promotes open innovation through Healtion Ventures, the corporate venture capital program 
dedicated to supporting start-ups and innovative projects in the Healthy Food and Food Tech sectors. 
The first investment was made through the acquisition of a 30% stake in Vegeatal, a pioneering 
company in the production of plant-based, gluten-free and organic products, as alternatives to dairy 
and meat products. 

Healtion’s industrial model is based on direct control of the supply chain. Through owned facilities 
and specialised industrial hubs, Healtion controls every stage of the value chain—from raw material 
selection to distribution—ensuring traceability, certified quality and operational efficiency. From a 
logistics perspective, the Group relies on an integrated distribution model that enables it to effectively 
serve different channels, supported by two centres of excellence. 

“Our business model places innovation at its core and combines deep production knowledge and 
experience with outstanding logistical and commercial flexibility. This makes us a leading player in the 
healthy food sector, capable of offering our customers a portfolio of exclusive recipes as well as 
customised products and solutions for industrial and commercial partners.” 

 

About Healtion 

Healtion is an Italian B Corp-certified group operating in the healthy food sector, headquartered in Calenzano 
(Florence). The Group brings together historic brands such as Probios, Baule Volante, Fior di Loto, La Finestra sul 
Cielo, ViviBio and Zer%, and operates through an integrated industrial model covering the entire production and 
distribution chain.With around 100 employees, 3 operational sites, 2 production sites and 2 logistics hubs 
managing ambient, fresh and frozen products, Healtion develops innovative food solutions that combine quality, 
nutrition and sustainability. The entry of Agreen Capital in 2023 has driven a phase of strong expansion, leading 
to four major acquisitions and enabling the Group to reach €120 million in revenues in 2025.  

 


